Reasons
for Serious

Word-of-Mouth (WOM] is storytelling.

Real customers telling real stories about their real consumer experiences.
Word-of-Mouth Marketing (WOMM)] harnesses the power of

WOM to improve brand perception, reputation, and customer loyalty.
Here's why you should care:

WOM influences
90% of purchase
decisions.

WOM scales 1,000+ customers
- : can generate up to
like nothing else. 1/2 million

conversations
about your brand

Customers trust their

own stories—not your brand'’s.
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Real customers telling

real stories is good news
for brands.

Lack of consumer
trust is bad news
for brands.

93% of

consumers
say they
won't buy
from a
company
they don't
trust

Most of what
customers share

Is good.

660/0 of brand mentions are positive.
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WOM messages
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Social media makes
WOMM hugely effective.

250/0 of search results

for the world's top 20 )
largest brands are links to Social platforms

user-generated content. deuver serious
WOMM results.
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